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QUALITATIVE RESEARCH CONSULTANTS ASSOCIATION 

2012 MEMBERSHIP RENEWAL INVOICE 

2012 Individual Membership Dues are $320 USD ($295 USD if received before 1/1/2011) 
2012 Retired Membership Dues are $160 ($147.50 USD if received before 1/1/2011)
I wish to apply for membership renewal in the Qualitative Research Consultants Association, and I confirm that I am engaged in the design, conduct and analysis of qualitative research as a principal or employee of an independent marketing or social research company. I am not a principal or employee of an advertising agency, manufacturer or service firm outside the research industry.  I also confirm my agreement with the QRCA Code of Ethics and Forum Policy Document, which are included on pages 3-4 of this renewal form. Does not apply to those renewing as retired members.
Signed:______________________________________________________ Date:____________________ 

Please print or type the following information so we can update your profile.  If you choose to indicate advanced degrees, honorifics should be listed after your name; e.g. John Doe, Ph.D.  Please enclose your payment method US funds.  

Amex    
 Visa     
MasterCard  
        Check 
Card #____________________________________________________________________  CC Exp. Date: __________________

Name on Credit Card: ________________________________________________________ Security Code: __________________

Member Name (Printed):_____________________________________________________________________________________ Company:________________________________________________________________________________________________ 

Address: _________________________________________________________________________________________________ 

City: _____________________________________________State/Province: _______________ Zip/Postal Code: _____________ 

Country: __________________ Office Phone: _______________________________ Fax: _______________________________

Email: _____________________________________________________ URL: ________________________________________ 
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Birth Date (used internally only e.g. 00/00/00): _____________  Gender:   M       F

If you wish to use a separate email address for the “Find a Researcher” tool, indicate here: ________________________________________________________________________ 

If you are renewing via credit card, would you like to participate in the membership auto-renewal program? (For more information click here or email membership@qrca.org) 

Yes    
 No 

Are you willing to serve on the Board of Directors? 

Yes    
 No 
Would you like to be listed in the “Find A Researcher” on the public side of www.qrca.org? 

Yes    
 No


Would you like to be listed in the “Find A Member” on the members-only side of www.qrca.org? 

Yes    
 No


Are you interested in volunteering for your local chapter?

Yes    
 No
Are you interested in participating in one of the QRCA Special Interest Groups? 

Yes    
 No
If yes, indicate your preference(s):   Online   
  Creativity+Ideation
Pharma/Healthcare





    Latino     
 Ethnography
Young Professionals
Do you want to be taken off the mailing lists (for everything except QRCA VIEWS, membership renewal material, directories)?          

Yes    
 No


I am interested in volunteering with the following standing Committees or Advisory Groups: 

	Annual Conference
	International
	Professionalism
	QRCA VIEWS

	Brand Communications
	Investment Advisory Group
	Qcast
	Qualitative Excellence Award

	Field
	Membership
	QRCA/AQR Joint Conference
	Technology

	Industry Relations
	PR Advisory Group
	QRCA Connections
	


Please update your member profile at www.qrca.org under the My QRCA tab in the left column, 
or contact membership@qrca.org.

QRCA CODE OF ETHICS 
QRCA believes strongly that its members must uphold the highest standards of ethical and professional behavior, not only in their work, but also in their relationships with clients, field suppliers, colleagues and respondents.  All members therefore agree to abide by the following principles: 

1. To conduct qualitative research in a professional manner, and to at all times strive to assure that respondent recruiting, analysis and report preparation meet high standards of excellence. 

2. To avoid discriminatory practices in respondent selection.  Unless clearly justified by the research project, members will not arbitrarily exclude participants based on age, sex, race, religion or physical appearance. 

3. To represent honestly their professional credentials, academic degrees, research experience and client list when such information is made available to clients. 

4. Not to misrepresent their credentials in order to secure or maintain membership in QRCA, nor to assert or imply that QRCA membership is evidence of accreditation or endorsement. 

5. Not to offer or accept kickbacks or other favors in return for research business. 

6. To respect client and respondent confidentiality, and not to reveal proprietary research findings to others without explicit client approval. 

7. To use qualitative research procedures only for legitimate research purposes, and not, for example, as a ruse for product promotion. 

8. To treat respondents with respect and consideration and at all times to conduct themselves in such a manner as to reflect favorably on the profession which they represent. 

9. To support the QRCA Charter and Bylaws, and to endeavor to further QRCA’s key objective: to enhance the professionalism of qualitative research. 

10. Not to engage in professional misconduct or inappropriate conduct, including but not limited to, engaging in business or professional conduct deemed detrimental to the Association, or engaging in conduct prejudicial to the aims or reputation of the Association.
QRCA FORUM POLICY

General Information

The following are the rules and conditions of participating in the member-only QRCA Forum. The Forum is a member benefit provided by QRCA in furtherance of its mission and has been established to enable members to network, seek advice, encourage the free exchange of ideas, and promote professional development. QRCA accepts no responsibility for the opinions and information posted on the Forum and disclaims all warranties with regard to information posted on the Forum, whether by QRCA or its members.

QRCA does not generally monitor the Forum for inappropriate postings, and does not on its own undertake editorial control of postings. However, in the event that any inappropriate posting or unauthorized use of the Forum is brought to the QRCA Executive Director’s attention, QRCA may take all appropriate action, in its sole discretion. QRCA reserves the right to terminate, without prior notice, the Forum access of any user.

In no event shall QRCA be liable for any special, indirect or consequential damages, or damages of any kind whatsoever, resulting from loss of use, data, or profits, arising out of or in connection with the use of performance of any information posted on the Forum. 

This policy is subject to change depending upon the needs and requirements of QRCA and its members. Any requests for exception to the Forum policy should be directed to the Executive Director of QRCA.

Etiquette

Do not post any defamatory, abusive, profane, threatening, offensive, or illegal information or material, and do not use the Forum in any illegal manner, including laws governing antitrust or restraint of trade. Do not use the Forum to discuss, comment about, or otherwise address matters of pricing or other competitive issues. Do not use the Forum to self promote or advertise your company or its services. Do not use the Forum to collect information about its users or to transmit any unsolicited advertising, promotional materials, junk mail, spam, chain letters, pyramid schemes, any form of gambling, or any other solicitation. Do not transmit any material that contains software viruses or any other computer code, files or programs designed to negatively affects other users' ability to engage in the Forum.

Confidentiality

Do not share messages posted on this Forum with anyone outside of QRCA unless you are given specific, written permission to do so from the individual(s) who posted the message(s). Do not post any confidential information or any information that would infringe upon the proprietary, privacy or personal rights of others.

Copyrights and Trademarks

Do not post any information or other material that is protected by copyright without the permission of the copyright owner. Do not use any words, logos, or other marks that would infringe upon the trademark, service mark, certification mark, or other intellectual property right of the owners of such marks without the permission of such owners.

I have read the QRCA Code of Ethics and Forum Policy and I agree to adhere to its terms and conditions.

Member Name: ________________________________________________________

Signature: __________________________________________ Date: _____________
1000 Westgate Dr., Suite 252 ▪ St. Paul, MN 55114 

888-674-7722 (toll free) ▪ 651-290-7491 ▪ Fax: 651-290-2266 ▪ www.qrca.org 


